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Real behavior vs. self-perception - why an 
app is better for data collection than a 
survey

INTRODUCTION

To change daily behavior can be a challenge, and to educate people to do so as 

well.  In the case of FOODMISSION, we want people to increase their sustainable 

food behaviors and evaluate these changes. Of course, traditional attempts such as 

educational content via texts, videos, or lessons could be used in addition to 

surveys to measure real behavioral changes. However, people most often do not 

remember their behaviors that well, or at least tend to overestimate their actual 

changes.  

SOLUTION

The FOODMISSION app allows us and the participants to adapt to their individual 

needs and wishes. For instance, some people might like weekly challenges or daily 

quizzes, while other people might especially like to get daily feedback on their food 

behaviors and nutrition. The FOODMISSION app helps us researchers to collect 

data of real behavior and self-perceived behavior in the form of surveys. 
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PRACTICAL IMPLICATION & BENEFITS

The FOODMISSION app engages persons by providing individual feedback and 

educational content. Gamified strategies to keep people motivated will help them 

stay on board. The access to the app via mobile phones or other devices is easy, 

and thus, usability is high. Benefits are clear on both sides: for participants to 

improve their sustainable food behaviors and for researchers to gather data and 

changes, as well as connecting these outcomes to digital media use. 

• New data collection 

methods

• Food behavior 

measurements

• Benefits for 

participants

• Engagement and 

entertainment
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FOODMISSION is an EU-funded 

project supporting the 

European Green Deal and Farm 

to Fork Strategy. 

PARTNERSHIP

ABOUT FOODMISSION

FOODMISSION is an EU-funded project supporting the 

European Green Deal and Farm to Fork Strategy. Its goal is to 

empower citizens with the knowledge and tools to make 

informed, healthy, and sustainable food choices. Through 

gamification, citizen science, and education, the project 

investigates food behaviors, exploring what drives sustainable 

practices and how to foster lasting change.

For more information, visit Foodmision website and follow 

us on social media.  

@foodmission

www.foodmission.eu

Views and opinions expressed are however those 
of the author(s) only and do not necessarily reflect 
those of the European Union or the European 
Research Executive Agency. Neither the European 
Union nor the granting authority can be held 
responsible for them.

PRACTICAL RECOMMENDATIONS

FURTHER INFORMATION:

• Project brochure

• Contact form

Collect data on real behavior and self-perceived behavior to provide feedback on own self-perception

Individualize feedback on own knowledge and behavior 

Support behavioral changes by using interactive media

Allow adaption within interactive media to address personal needs, wishes and thus, motivation

Make it fun and engaging to use interactive media for behavioral changes


