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Ethical challenges and solutions concerning 
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INTRODUCTION

Digital environments such as the FOODMISSION app flourish on interactivity, 

personalization, individualized feedback, motivation, and education concerning 

behavioral changes. Yet, these affordances are deeply intertwined with the 

continuous extraction and processing of user data to enhance the experience. 

Inequalities concerning language barriers, cultural and educational background are 

clearly increased. Still, they may also be perpetuated in any attempt to help 

persons change behavior —for example, in studies of small communities such as 

specific cultural and socio-economic communities.  Consent is important, but do 

participants understand which data we are really collecting and what will happen to 

it?

SOLUTION
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PRACTICAL IMPLICATION & BENEFITS

Ethical considerations and approaches need time. Benefits for both sides, researchers 

and participants, need to be weighed against the costs, such as energy, time 

consumption, and vulnerability of certain groups. Plan time for decision-making on data 

collection and ethical approval, and reduce data collection as much as possible to not 

overwhelm participants. Let the team walk in participants' shoes and test the app as well 

as the included data collection to see if it can be disturbing. Last but not least, analyse 

and distribute collected data in a meaningful way while safeguarding participants' 

privacy.

• Interactive data 

collection

• Inclusion

• Ethical challenges

• Benefits for 

researchers and 

participants

• Data privacy

• Data aggregation

Inclusion of vulnerable groups and the content of consent forms, as well as the 

data collection process, needs an independent review concerning ethical 

challenges. Ethical committees at universities are often seen as a source for 

approval so a study can be conducted and later on published. Instead of getting the 

"publication" approval, we need to see feedback from the ethical committees as 

essential in constructing our study designs. Based on these reflections, consent 

means also informing participants, if possible, several times and not only at the 

beginning of the study. Clarify who is responsible and can be contacted for data 

collection, study design, and FOODMISSION as a project. committees
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FOODMISSION is an EU-funded 

project supporting the 

European Green Deal and Farm 

to Fork Strategy. 

PARTNERSHIP

ABOUT FOODMISSION

FOODMISSION is an EU-funded project supporting the 

European Green Deal and Farm to Fork Strategy. Its goal is to 

empower citizens with the knowledge and tools to make 

informed, healthy, and sustainable food choices. Through 

gamification, citizen science, and education, the project 

investigates food behaviors, exploring what drives sustainable 

practices and how to foster lasting change.

For more information, visit Foodmision website and follow 

us on social media.  

@foodmission

www.foodmission.eu

Views and opinions expressed are however those 
of the author(s) only and do not necessarily reflect 
those of the European Union or the European 
Research Executive Agency. Neither the European 
Union nor the granting authority can be held 
responsible for them.

PRACTICAL RECOMMENDATIONS

FURTHER INFORMATION:

• Project brochure

• Contact form

Aggregate data and/or remove identifiers such as specific demographical data

Plan enough time for ethical approval and concerning feedback loops

Create understandable and meaningful consent information

Involve experts on ethical challenges concerning interactive media and data collection

Carefully reflect on privacy issues especially on vulnerable groups


