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The complexity of consumer
decisions about healthy and
sustainable food practices

Authors: Elena Claire Ricci, Roberta Capitello, Sonia Morandi

INTRODUCTION

Individual action is needed to improve the sustainability of the food system and
respond to social challenges, however behavioural change is difficult to trigger.
Adopting more healthy and sustainable food practices is difficult because food
choices are complex, recurrent and shaped by multiple constraints. Consumers do
not decide on information alone, but also under the influence of habits, emotions,
social norms, convenience, affordability, availability and cultural values.

SOLUTION

FOODMISSION reviewed scientific evidence to identify the main factors that
influence the adoption of more healthy and sustainable food-related practices.
Evidence shows that food-related behavioural change can be supported through:
knowledge, personal skills, concerns, values, attitudes, perceived behavioural
control, intentions, social norms, emotions, and convenience.

The project also identified six main types of interventions: educational, social
marketing, skill-building, changes to the choice environment, price measures and
other initiatives.

The analysis shows that effective interventions should combine information,
practical skills, supportive environments and behavioural stimuli. Moreover,
interventions should be personalized, interactive, socially engaging, and target
solutions that are easily accessible, understandable, and feasible in everyday life.

PRACTICAL IMPLICATION & BENEFITS

The project highlighted a wide set of sustainable food-related actions analysed in
academic studies. These results can support the development of public policies,
marketing strategies and communication campaigns centred on information and
behavioural stimuli targeting the factors most strongly related to citizens' needs
and barriers to action.

* Habits and routines

* Emotions

* Concerns

e Social norms

* Convenience

* Availability, affordability and accessibility
e Cultural values

* Practical skills

* Perceived ability to act.

FOODMISSION
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* Interventions

Interventions should
combine information,
practical skills and
supportive
environments to make
healthier and more
sustainable choices ¥
easier in daily life.
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A ﬁ PRACTICAL RECOMMENDATIONS

Behaviour change strategies should address the full complexity of food choices, not only knowledge gaps.

Interventions should consider the factors that most strongly influence daily food decisions, including habits, social
norms, emotions, affordability, availability, convenience and cultural values.

The most promising approaches are personalised, interactive and socially engaging. They combine
information with practical skills, supportive food environments and solutions that are accessible,

@ understandable and feasible in everyday life.

Public policies, marketing initiatives and communication campaigns should move beyond information provision

and support citizens across the practical contexts in which food choices are made: purchasing, cooking,

: consumption and waste-management decision.

FURTHER INFORMATION:

* Project brochure
» Contact form

ABOUT FOODMISSION

FOODMISSION is an EU-funded project supporting the
European Green Deal and Farm to Fork Strategy. Its goal is to
empower citizens with the knowledge and tools to make
informed, healthy, and sustainable food choices. Through
gamification, citizen science, and education, the project
investigates food behaviors, exploring what drives sustainable
practices and how to foster lasting change.

For more information, visit Foodmision website and follow
us on social media.
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