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INTRODUCTION * Procedural knowledge

Practical guidance

Many consumers should undergo behavioural changes increasing the sustainability Educational content

of their food-related practices. However, also those that are interested in improving
the sustainability action often cannot direct their effort towards effective strategies.
Consumer knowledge is a crucial factor in directing the adoption of more healthy
and/or sustainable food-related practices.

SOLUTION

The project studied available scientific evidence on the issue of consumer
knowledge about sustainability and identified knowledge gaps that need to be
addressed to promote the adoption of more sustainable food-related practices.
Evidence suggests that consumers need support at three levels:

* health and sustainability concepts in general;

* the effects of food choices on health, the environment and society ;

* the interconnections within food system.

Results also imply that interventions are effective when they provide procedural
knowledge. Indeed, consumers are more likely to change behavior when they are
given simple, actionable guidance on what to do in everyday food decisions.

PRACTICAL IMPLICATION & BENEFITS

The results emerging from the project can be a guide to target informational
campaigns and private marketing initiatives towards the diffusion of useful
information that can increase knowledge, but also better direct individual efforts
towards effective food-related practices

* information on differentiated environmental Complex evidence
footprints and health benefits of different should be translated
foods into concrete

e positive and negative impacts of packaging,
e implications of food waste
* Impacts of different dietary patterns,

of agricultural practices,

and of overconsumption.

guidance for the
different steps of
food-related
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A ﬁ PRACTICAL RECOMMENDATIONS

Consumer knowledge is a key driver of healthier and more sustainable food practices.

Consumers need support at three levels: deeper understanding health and sustainability concepts, recognizing
how different food practice affect health, the environment, and society in different ways, and grasping food-

Procedural knowledge has been shown to be particularly important.

It is crucial to translate complex evidence into concrete guidance for the different steps of food-related behaviour
(e.g., purchase, storage, consumption, waste-management decisions).

FURTHER INFORMATION:

* Project brochure
» Contact form

ABOUT FOODMISSION

FOODMISSION is an EU-funded project supporting the
European Green Deal and Farm to Fork Strategy. Its goal is to
empower citizens with the knowledge and tools to make
informed, healthy, and sustainable food choices. Through
gamification, citizen science, and education, the project
investigates food behaviors, exploring what drives sustainable
practices and how to foster lasting change.

For more information, visit Foodmision website and follow
us on social media.
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Public policies, marketing strategies, and communication campaigns should therefore prioritize accessible
formats such as checklists, step-by-step recommendations, product comparisons, and clear decision aids
that help people make more sustainable choices across at least some dimensions of sustainability
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